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Item 7.01. Regulation FD Disclosure.

Officers of DineEquity, Inc. will present to members of the investment community as part of a non-deal road show program on March 4, 2015 and March 5,
2015. A copy of the investor presentation to be used during these programs is attached to this Current Report on Form 8-K as Exhibit 99.1 and is also
available in the “Investors” section of the Corporation’s website at www.dineequity.com.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the investor presentation attached to this report as
Exhibit 99.1 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise
subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange Act of
1934, as amended, or the Securities Act 0of 1933, as amended.

The investor presentation attached hereto as Exhibit 99.1 contains certain statements that may be deemed to be “forward-looking statements” within the
meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. You can identify these forward-looking

statements by words such as “may,” “will,” “should,” “expect,” “anticipate,” “believe,” “estimate,” “intend,” “plan” and other similar expressions. These
statements involve known and unknown risks, uncertainties and other factors, which may cause actual results to be materially different from those expressed
or implied in such statements. These factors include, but are not limited to: the effect of general economic conditions; the Corporation’s indebtedness; risk of
future impairment charges; trading volatility and the price of the Corporation’s common stock; the Corporation’s results in any given period differing from
guidance provided to the public; the highly competitive nature of the restaurant business; the Corporation’s business strategy failing to achieve anticipated
results; risks associated with the restaurant industry; risks associated with locations of current and future restaurants; rising costs for food commodities and
utilities; shortages or interruptions in the supply or delivery of food; ineffective marketing and guest relationship initiatives and use of social media;
changing health or dietary preferences; our engagement in business in foreign markets; harm to our brands’ reputation; litigation; third-party claims with
respect to intellectual property assets; environmental liability; liability relating to employees; failure to comply with applicable laws and regulations; failure
to effectively implement restaurant development plans; our dependence upon our franchisees; concentration of Applebee’s franchised restaurants in a limited

number of franchisees; credit risk from IHOP franchisees operating under our previous business model; termination or non-renewal of franchise agreements;
franchisees breaching their franchise agreements; insolvency proceedings involving franchisees; changes in the number and quality of franchisees; inability
of franchisees to fund capital expenditures; heavy dependence on information technology; the occurrence of cyber incidents or a deficiency in our
cybersecurity; failure to execute on a business continuity plan; inability to attract and retain talented employees; risks associated with retail brand
initiatives; failure of our internal controls; and other factors discussed from time to time in the Corporation’s Annual and Quarterly Reports on Forms 10-K
and 10-Q and in the Corporation’s other filings with the Securities and Exchange Commission. The forward-looking statements contained in Exhibit 99.1 are
made as of the date of the investor presentation attached to such Exhibit 99.1, and the Corporation assumes no obligation to update or supplement any
forward-looking statements.

Item 9.01. Financial Statements and Exhibits.
(d)  Exhibits.

Exhibit Number Description
99.1 Investor Presentation




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

Date: March 4, 2015 DINEEQUITY, INC.

By: /s/ Thomas W. Emrey

Thomas W. Emrey
Chief Financial Officer
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Exhibit 99.1

Great franchisees. Great brands.

dineEquity
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Disclaimer

Forward-Looking Information

Staternents contained in this presentation may constitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995,
You can identify these forward-looking statements by words such as "may,” “will,” "should,” "expect,” “anticipate,” "believe,” “estimate,” "intend,” “plan” and
other similar expressions. These statements involve known and unknown risks, uncertainties and other factors, which may cause actual results to be materially
different from those expressed or implied in such statements. These factors include, but are not limited to: the effect of general economic conditions; the
Company's indebtedness; risk of future impalrment charges; trading volatility and the price of the Company’s common stock; the Company's results in any given
period differing from guidance provided to the public; the highly competitive nature of the restaurant business; the Company’s business strategy failing to
achieve anticipated results; risks associated with the restaurant industry; risks assoclated with lcations of current and future restaurants; rising costs for food
commodities and utilities; shorages or interruptions in the supply or delivery of food; ineffective marketing and guest relationship initiatives and use of social
media; changing health or dietary preferences; our engagement in business In foreign markets; harm to our brands’ reputation; itigation; third-party claims with
respect to intellectual property assets; environmental liability; Bability relating to employees; failure to comply with applicable laws and regulations; failure to
effectively implement restaurant development plans; our dependence upen our franchisees; concentration of Applebee’s franchised restaurants in a Nmited
number of franchisees; credit risk from IHOP franchisees operating under our previous business model; tEermination or non-renewal of franchise agreements;
franchisees breaching their franchise agreements; insolvency proceedings involving franchisees; changes in the number and quality of franchisees; inability of
franchisees to fund capital expenditures; heavy dependence on information technology; the occurrence of cyber incidents or a deficiency in our cybersecurity;
failure to execute on a business continuity plan; inablity to attract and retain talented employees; risks associated with retall brand initiatives; failure of our
internal controls; and other factors discussed from time to time in the Company's Annual and Quarterly Reports on Forms 10-K and 10-Q and in the Company's
ather filings with the Securities and Exchange Commission. The forward-looking statements contained in this presentation are made as of the date hereof and
the Company assumes no obligation to update or supplemnent any forward-looking statements.

Non-GAAP Financial Measures

This presentation includes references to the Company's non-GAAP financial measures "EBITDA™ and "free cash flow.” The Company defines "EBITDA" for a
given period as income before income taxes less interest expense, loss on extinguishment of debt, depreciation and amortization, closure and impairment
charges, non-cash stock-based compensation, gain or loss on disposition of assets and other charge backs as defined by its debt agreement. For fiscal 2014,
“Free cash flow™ for a given period was defined as cash provided by operating activities, plus receipts from notes and equipment contracts receivable (“long-term
nobes receivable™), less principal payments on capital kease and financing obligations, the mandatory 1% of Term Loan principal balance repayment, and capital
expenditures. For fiscal 2015, "Free cash flow™ for a given period is defined as cash provided by operating activities, plus receipts from notes and equipment
contracts receivable ("long-term notes receivable™), less capital expenditures. Management utilizes EBITDA for debt covenant purposes and free cash flow to
determine the amount of cash remaining for general corporate and strategic purpeses and for the return of cash o stockholders pursusant to our capital
allocation strateqy, after the receipts from long-term receivables, and the funding of operating activities, capital expenditures and debt service. Management
believes this mformation is helpful to imeestors to determine the Company’s adherence to debt covenants and the Company’s cash available for these purposes,
EBITDA and free cash flow are supplemental non-GAAP financial measures and should not be considered in isolation or a8 a substitute for measures of

performance prepared in accordance with United States generally acoepted accounting principhes,

dineEquity 2 Aglebees- m



Management Introduction

Julia Stewart
Chairman and Chief Executive Officer

Tom Emrey
Chief Financial Officer

Gregg Kalvin
Senior Vice President, Corporate Controller

dine




OVERVIEW OF DINEEQUITY
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Key Highlights of the DineEquity Story

Applebee's and IHOP are two iconic brands with #1 positions in their respective categories for the last seven By
consecutive years'"

- Both brands outpaced their respective categories in 2014 based on industry sales data
\_—~ With more than 3,600 rastaurants, DinaEquity is one of the largest full-service restaurant companias in the world

%
Successfully completed a securitization refinancing in 2014
- Locked in an attractive interest rate of 4.28% for the next 7 years
- Annual cash interest savings of 334 million pre-tax J
~
99% franchised business model generates strong free cash flow with reduced volatility
~ Assef-lite franchise business model drives strong, consistent cash flow generation
- DineEquity has reduced its total debt by more than $1.0 billion since the end of 2007 )
N
Balanced capital allocation strategy and commitment to return substantial cash to shareholders
- Since the initiation of the new capital allocation plan in the first quarter of 2013, DineEquity has returned over $161 million
combined, or T0% of free cash flow, to its shareholders in the form of quarterly cash dividends and share repurchases )
-
Centralized Supply Chain Services (CSCS) — Purchasing co-op mitigates commodity inflation for our brands 2
- Owr purchasing co-op enables franchisees fo procure commodities at a lower cost and reduces distribution expenses
- Owvaer the past 6 years, CSCS has generated folal net savings and cost avoidances for the Applebee’s and IHOP brands of
approximately $215 million )
g )
Strong management team with longstanding history at DineEquity and in the restaurant industry
- DineEquity’s CEQ, Julia Stewarl, has over 40 years of expenance in the rastaurant industry, with more than 16 of those years
spent in the Applebee’s and IHOP systems )

1) Source: Mation's Rusfourant M, Too 100" Juos 30 2004 [Appibes's ravw based on D013 005, Sanim-wide shks i M “Cosun diing cosgans: IMOP rank based o J013 U5 sysem-with ass i tw Tamy” dining
category).
(21 Todad Dokt inciuchid Long- T Debd, Capilyd Lavse DOMDatag, Financing QDgans ind Seia A Profirrad Sock, ]
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Our Brands Lead Their Respective Categories

Casual Dining: Domestic System-wide Sales

(5 in mallions)
g $5:000 44,617
]
ﬂ 4,000 $3,669 53,547
=
£ 3,000 $2,784
é $2,455
W 2,000
=
i
m_' 1,000
=
.D —
Applabea's Olive Garden Chili's Buffalo Wild Wings Outback
Steakhouse

Family Dining: Domestic System-wide Sales

(5 in milions)
g $3.000 $2,767
= $2,408
@ $2,105
E 2,000
=
E
2
‘% 1,000 £1,044 §553
v
= 0
IHOP Denny's Cracker Barral ‘Waffla House Bob Evans

Source  Nabon's Resfaurant Newms “Top 100 " June 30 2074 (Applebee s rank based on 20713 US sysiem-wide sales i e ‘casual” g cafegony. MO rank Based on 2013 US sysfem-nade salbs w fbe Tamdy* deng cafegory)
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Solid Track Record of Delivering What We Promised

DineEquity has delivered on its goals to drive the business forward

Restore same-restaurant sales * Re-angineerad the menu to improve sales trends and franchisee profitability
momentum at both brands = |Improved operational execution at both Applebee’s and IHOP

= Refranchised 479 Applebee’s restaurants since the acquisition

Rafranchise the Applebee’s systam
4 = |ncreased the Applebee's system from 74% to 99% franchised

* Reduced G&A by more than 24% from $183 million in 2007 to $146 million in
2014

Strong free cash flow generation Implemented a shared services model io be more effective and efficient

* Reduced capital expenditures by 81% from $32 million in 2008 o just under
5 million in 2014

= Reduced total debt from S2.7 bilion at December 31, 2007 to $1.5 bilbon at
December 31, 2014

Reduction of debt * Current secuntized debt has a long-term fixed interest rate of 4 28%

J K[ RHK

Source. Company Form 10-K filngs
N Totw! Debt includes Long-Tevm Debd, Capital Lease and Financing Obligations (inchuding current matunties), and Seres A Preferred Stock

dine 7 Agmlebee's m



Consistent Franchisee Development

Strong and stable franchisee development is a key strategic priority

IHOP and Applebee’s Consolidated Gross Development 2010-2014

Gross Development
15)

(IHOP &

dinequity ; \. SR 1Hop |



Strong Presence Across All 50 States

Applebee’s and IHOP are powerful brands with a strong national presence across the U.S.

. o Dumesﬂ-: Franchise 1,414 Bl 51 or eners bocations Damestic Franchise 1847
B 1 -5 lecations B Limud 154 B it -5 locations Corguany-Dvwned 23
20 or trwar wﬂvﬁ:‘\d :‘5;; I 0 oF Tewer lecations Total US. Locations. 1870
International Franchise 147
Irternational Franthise S8 Total Locations. ,m7
QUSR] o ] o L
Tatal Locations 1,650
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DineEquity’s Diversified Sources of Revenue

dineEquity
|

Sale of
Pancake /
Waffle
Dry-Mix

Royalties
rad), 50

Hole: MHOF revenue soumes snciioe

adverfmng fu
i Incidies both a localion fee and franchse fas Vanes depending on singie or molfy-
i

Mmmmwam&m

dineEquil

Franchise
Fees Revenues

Rental
Revenues

Royalties
~4,0%

Financing

which ane recopazed as fevenue and 8 GOFFBSpONCINg erpense Oof iranchase oparabons for sccowsfing purpose:

10

Franchise
Fees

Franchesa foas are assocadad’ wihh fanchse agreamants mmmmnf s sagmant vanes




OUR STRATEGY
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DineEquity’s Value Creation Strategy

DineEquity is focused on generating free cash flow

Maximize the Business Drive Strong Free Cash Flow
Return it to Shareholders

Innovate and Evolve
Strong Brands

Meaningful Dividend

Facilitate Franchisee :>
Development

Manage Costs

The DineEquity story is one of strong and stable free cash flow
and returning it to shareholders

dine 12 Aglebee's

Share Repurchases




Two Iconic Brands on the Upswing

Ai;.})lebees

Fourth quarter 2014 same-
restaurant sales increased 2.8%

Fourth quarter 2014 same-
restaurant sales increased 6.1%
...highest quarterly sales increase
since the first quarter of 2004.

...best quarterly sales increase
since the second quarter of 2011.

Fiscal 2014 same-restaurant sales

sales increase since

fiscal 2004 as we enter 2015

dine 13 Ai?})lebee's




Innovate and Evolve
Strong Brands Same-Restaurant Sales Performance

Applebee's System-wide Same-Restaurant Sales

0% Guidance
1.0%-4.0%
d 0%
3 0% 2.8%
2 0% 1.3% 1.7%
ao% | — N — I
10% 10.4)% (0.7)% (0.5)%
o 1.3)% ’
1Q13 2Q13 a3 4013 1Q14 2Q14 3a14 4Q14 FY 2015

IHOP System-wide Same-Restaurant Sales

6.1%
5.0% Guidance
. L% 2.0%-5.0%
5 3.9%
1.3 3.6% 3.9
30 2|.1%
1.9%
2 0%
iy - .

0O —
1w | (05)%
1013 2013 Q13 4013 1014 2014 14 4014 FY 2015

Source: Company's fiscal 2014 Form 10:4 and Company's 2015 financisl peformance guidence as of February 28, 2008 . —
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Innovate and Evolve

Strong Brands

Hitting the Reset Button

One of the Best Known Casual Dining Brands

Achieving consistent operations executional excellence
Testing new service and guest interface models
Streamlined the menu, making it easier o execute and a better experience for our guests

Goal to be numbar one in brand percaption with our tanget markets
Emphasis on promoting unique products and value offerings
New strategies and promotions to grow sales in each day part, including lunch and Late Night

Developing exciting new campaigns, which reflect the broader changes for the brand

Menu innovation - since December 2007, 90% of the menu has been upgraded or changed
Intense fecus on 18-month pipeline of new and tested menu items
Frequent new rollouts, including the new Shareables, Pub Flates, and Bar Snacks

Mew remodel package with 2014 near completion goal
As of December 31, 2014, approximately 90% of the domestic system has the new ook

Applebee’s franchisees are expected to open between 30 and 40 new restaurants in 2015, the majority of

which are expected io be opened in the U.S "
Intermational growth is an opportunity
Focus on countries where we currenlly have a presence

™ Souce Company's 2015 fNsncas Deriomance guidance 8 of Fetmary 28 2018 &

dineEquity

15 Agﬂebees
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Innovate and Evolve
Strong Brands

Aglebee's

Your Neighborhood Grill & Bar

New
Appetizer
Platform

Refreshing
Drinks

il . NEW Allin

Burgers™

Applﬂbﬂ?%

2 FOR $20

Every Day
Value

dine




Innovate and Evolve
Strong Brands

dineEquity



Innovate and Evolve
Strong Brands m

Iconic Brand within Family Dining

= |mprowving operations to drive sustainable and positive same-restaurant sales and traffic

» Refining our marketing message and guest testimonial creative strategy
* Communicating cur value proposition effectively

*  Increased contribution to the IHOP national advertsing fund by a large majonty of IHOP franchisees
*  Maximizing medsa investment through an improved buying process
»  Expanding our reach through the use of digital and social media

= Streamlining the menu and improving usability

=  Mew menu design [aunched n June 2013; Latest updated menu introduced on February 9, 2014
= Builkding a pipedine of fresh olfenngs.

= Accelerating menu innovation to create items that are unique to IHOP

= Mext evolution of the remode| program in progress.

» |HOP franchisees and its area licensees are expecied to develop between 50 and 50 new restaurants in 2015,
the majority of which are projecied to be opened in the L1511

«  Intemational growth i an epportunity

™ Souen Company's 2015 fnaicil pivivmance gueclance i of Febrany 25 2015

dineEquity .




Innovate and Evolve
Strong Brands m

Drive Excitement Through Culinary Innovation and Advertising

Simple & Fit: Continuous Menu MEW Criss-Croissants

Whole Wheat Waffie French Toast Combo Innovation

NEW Salted Caramel Coffee

Raspberry White Chocolate Chip
Pancakes



Innovate and Evolve
Strong Brands

Remodel Program

R = e

R PR A T T T

dinetquity




DineEquity is in the
long-term brand
building business

dine 21 Aglebee's | et |



Facilitate Franchisee

Development

Investing in Talent and Systems to Drive Development Globally

#0009 3,631 3,667
3500 4 3,320 3,400 e e > - ,
3,000 4
2,500 4
2,000 4
1,500 <
2 1,465 1,598 1,609 1701 i = N e
500 4
0 T r v v v
2007 2008 2009 2010 2011 2012 2013 2014
% Franchised 84% 88% 88% 91% 95% 99%, 995, 95% |
Applebee's - Franchise B IHOP - Franchise & Area License B Applebee’s & THOP - Company-Operated
* |HOP’s restaurant base has grown by approximately 23% since the end of 2007 )

* During that time, 479 Applebee’s company-operated restaurants have been refranchised
* DineEquity is a 99% franchised system

.,

Mote: As of December 31, 2074, DineEquiy's company restaurant operalions sepment conaisled of 27 Applebes’s company-operated reslaursns sd 11 IHOP company-oparaded restaurants
Fource: Company ‘s facal 2074 Form 10-K
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Manage Costs

Track Record of Cost Containment

General & Administrative Expense

% m mikana)
59 Legal
[y
Projected
$158 $160 $156 $163 st«tjq-szsa
150 $144 $146
100
50
i}
2007 2008 2009 2010 2011 2012 2013 2014 2015 Guidance
fia

= We are making prudent investments in talent to support future growth and will incur modest
incremental costs to support our new securitized debt structure

_

Sowrce Company's Form 10.# Bings and press relases
(1) Comprmed of actuai MHOF GA&A aspense plus pro fvma Appiabee’s GAd axpense as deciosed w» e Company's 2007 Form kK. iess cerfan one-fime cosls pomandy reiafed io adodonal siock-based compensaton rppened
by ey AGDIBDSS 5 BODLEGDON NG SOVEDNCE COS! S AV SMRCYE0T feminaded £ connechion wif (he acqustion a5 sed 05 Costy mialod 10 U anmnaton of SrafeQr Sformyes O Sancng Shanshotlsr Fale
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Manage Costs

Track Record of Cost Containment

Corporate Interest Expense

(% i rovifficns)
300 .
£203 1]
200 %186
100 | Projected
$63
0

2007 2008 2009 2010 2011 2012 2013 2014 2015 Guidance

= Qur new securitized debt structure locks in an attractive interest rate of 4.28% for the next 7 years

Spwrce Company Form 10K fings and prass redasses
Wi ncurmed & subsianial amouni of indeblecngss i inece Me Apsisdes’s scqusdion As & mecd, cur feesl anpense Rcomsed ssoeficantly fom ihat mporied m pece Ry
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Manage Costs

99% Franchised System Requires Minimal Capital Expenditures

Capital Expenditures (2009 - 2014)

% in rwilions)
$30
$26
$25 DineEquity is making prudent investments in technology
and future restaurant prototyping to drive future growth
$20 $19
517
$15
515
Projected
%10 Approximately $9
L $6
%5
$0
2009 2010 2011 2012 2013 2014 2015 Guidance

Source Company Form [0-K fings and prest redses
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Fiscal 2015 Free Cash Flow Guidance

Beginning in fiscal 2015, DineEquity adopted a more traditional definition of free cash flow, which excludes
direct financing lease receivables, principal payments on capital leases and financing obligations, and
mandatory debt service payments from the calculation.

Fiscal 2014 Free Cash Flow using Prior Definition

{in millions)
Cash flows provided by operations $118.5
Principal receipts from long-term receivables (including direct financing leases) 15.3
Principal payments on capital leases and financing obligations (11.8)
Capital expenditures (5.9)
Mandatory debt service payments (3.5)
Free cash flow T SMasT

&

Fiscal 2015 Free Cash Flow Guidance using New Definition

(in millions)
Cash flows provided by operations $115-125
Approximate receipts from long-term receivables (excluding direct financing 8
leases)
Approximate capital expenditures (9)
Free cash flow " $114-124

1 ncludes incremental use of cash of approximately $10 million due to 13 monthly rental payments in fiscal 2015 (53™ week) compared to
12 monthly rental payments in fiscal 2014,

d ine 26 Ag:nlehee};




REFINANCING AND CAPITAL ALLOCATION

dineEquity
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Whole Business Securitization Refinancing Completed

!r 9.5% Senior Notes and Senior ) ( Series 2014-1, Class A-2 Fixed )
L Secured Credit Facility | Rate Senior Secured Notes
Total $1,226M x 7.32%!" Securitized $1,300M x 4.28%
= $90M in Interest = $56M in Interest

Cash Interest Savings: $34M Pre-Tax

Seven years at a fixed rate.

No mandatory amortization if leverage is under 5.25x Debt/EBITDA.

1) Bisnoed infanss? rafe 0 Senor Ssoumsd Cradit Facity & 5 vanabis ifsness il of 3 TE% and Senor Nofes of & fined rafe of 9 5%
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New Capital Allocation Strategy

In addition, the Board

Board has ;
authorized a has replenished our
meaningful increase Quarterly $0.75 wmp$0.875 - share repurchase
in the quarterly Annual $3.00 dividend mmp $3.50 authorization to $100
dividend million
|
( ™

Significant 17% increase in quarterly dividend announced in the fourth quarter
of 2014
k¢

-

We plan to return capital to shareholders through a sustainable program of
quarterly cash dividends and share repurchases

b _d
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Capital Allocation Summary

($ in Millions)
Fiscal 2014
28% of
Free Cash
Generated strong free Flow 38% of Free
cash flow of |::> Cash Fiow
approximately $113

million in fiscal 2014

®mDividends wShare Repurchases

Since the capital allocation strategy was announced in the first quarter of 2013,
DineEquity has returned over $161 million to its shareholders in the form of quarterly
cash dividends and share repurchases

Meaningful 17% increase in the quarterly cash dividend that went into effect with the
fourth quarter 2014 dividend

Source: Company Form 10-K and Fress Release
(1) Exciudes the fourth quarfer 2074 declared dividend of approximately $17 milion paid on Jenuary 8, 2075

dine 30 Aglebee's m



Summary: Strategy and Implementation Produces Results

Solid Track Record

= Strong brand performance at both Applebee’s and IHOP

DineEquity has two strong brands — each ranked #1 in their respective categories for seven consecutive years
through fiscal 2014 based on U.S. system-wide sales "

= Disciplined G&A management
» Reduced total debt by over $1.0 billion since the Applebee’s acquisition in November 2007

Commitment to Cash Flow Generation
= Completion of the refranchising program in October 2012 resulted in a less capital intensive business model

= At 99% franchised, the business model generates strong free cash flow with reduced volatility

What Lies Ahead

= Ewvolve and innovate to drive consistent and sustainable positive same-restaurant sales and traffic

= Extend the reach of DineEquity’s brands by expanding the international footprint and developing incremental
franchised locations

= Execute against our strategic priorities to enhance our brands and build a platform for sustainable growth,
including a potential acquisition.

(1) Souree: Naton's Resfevrent News, "Top 700" June 30, 2074 (Applebas’s rank based on 2013 U5 sysftem-wide sses in e "casval” ding cafegory; IHOP rank based on 2013 U5, sysfem-wice
SRS 0 0 TRmily” g ROy
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