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Item 7.01. Regulation FD Disclosure.

Officers of DineEquity, Inc. will present to members of the investment community as part of a non-deal road show program on Tuesday, March 4, 2014 and
Wednesday, March 5, 2014. A copy of the investor presentation to be used during the program is attached to this Current Report on Form 8-K as
Exhibit 99.1 and is also available in the “Investors” section of the Corporation’s website at www.dineequity.com.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the investor presentation attached to this report as
Exhibit 99.1 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise
subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange Act of
1934, as amended, or the Securities Act of 1933, as amended.

The investor presentation attached hereto as Exhibit 99.1 contains certain statements that may be deemed to be “forward-looking statements” within the
meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. You can identify these forward-looking
statements by words such as “may,” “will,” “should,” “expect,” “anticipate,” “believe, 7

2 < 2 <

estimate,” “intend,” “plan” and other similar expressions. These
statements involve known and unknown risks, uncertainties and other factors, which may cause actual results to be materially different from those expressed
or implied in such statements. These factors include, but are not limited to: the effect of general economic conditions; the Corporation’s indebtedness; risk of
future impairment charges; trading volatility and the price of the Corporation’s common stock; the Corporation’s results in any given period differing from
guidance provided to the public; the highly competitive nature of the restaurant business; the Corporation’s business strategy failing to achieve anticipated
results; risks associated with the restaurant industry; risks associated with locations of current and future restaurants; rising costs for food commodities and
utilities; shortages or interruptions in the supply or delivery of food; ineffective marketing and guest relationship initiatives and use of social media; changing
health or dietary preferences; our engagement in business in foreign markets; harm to our brands’ reputation; litigation; third-party claims with respect to
intellectual property assets; environmental liability; liability relating to employees; failure to comply with applicable laws and regulations; failure to effectively
implement restaurant development plans; our dependence upon our franchisees; concentration of Applebee’s franchised restaurants in a limited number of
franchisees; credit risk from IHOP franchisees operating under our previous business model; termination or non-renewal of franchise agreements; franchisees
breaching their franchise agreements; insolvency proceedings involving franchisees; changes in the number and quality of franchisees; inability of franchisees
to fund capital expenditures; heavy dependence on information technology; the occurrence of cyber incidents or a deficiency in our cybersecurity; failure to
execute on a business continuity plan; inability to attract and retain talented employees; risks associated with retail brand initiatives; failure of our internal
controls; and other factors discussed from time to time in the Corporation’s Annual and Quarterly Reports on Forms 10-K and 10-Q and in the Corporation’s
other filings with the Securities and Exchange Commission. The forward-looking statements contained in Exhibit 99.1 are made as of the date of the investor
presentation attached to such Exhibit 99.1, and the Corporation assumes no obligation to update or supplement any forward-looking statements.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.

Exhibit Number Description

99.1 Investor Presentation




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

Date: March 4, 2014 DINEEQUITY, INC.

By: /s/ Thomas W. Emrey

Thomas W. Emrey
Chief Financial Officer
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Great franchisees. Great brands.
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Disclaimer

Forward-Looking Information

Statements contained in this presentation may constitute rvard-boking statements within e meaning of the Private Securifies Litigation Reform Act of 1995,
You can idenbify these forward-lboking statements by words such as “may, " “willl " “shoukd * "expect. * “anticipate. " “believe,” ‘estimate, " “intend, " plan” and
otfier similar expressions, These staterments invofve known and uiknown rsks, unceriainbies and other factors, which may cause actual results fo be malerialy
different from those expressed or impbed i such statements, These factors include, bot are not fmited to: the effect of general economic conditions; the
Company s indebiedness; risk of fufure impaimnent changes; trading volalility and the price of the Company's common stock; the Company’s results in any given
period aifering from guidinee provided to the public; the highly competithve nature of the restaurant business; the Company'’s business strategy failing to
achieve anticipated resulls, risks associated with the restaurant industry; risks associated with lbcations of current and future restaurants; msing costs for food
commadities and whilities; shortages or interrupbions in the supply or delivery of bod; ineffective marketing and guest relationsiip inftiatives and use of social
media; changing health or dietary preferences; our engagement In business i foreign markels; harm fo ouwr brands’ repuiation; Rigation; third-party daims with
mmmwm;mmmm-mmmmm;mwwmwmmmﬁm faiure o
hisees;

Aumber of franchisees; credt risk mnfﬁm#mmsmmwmmwmm terrination or nor-renawal of franchise agreements;
franchisees breaching thelr franchise agreements; wwmmwﬁmm changes in the number and quallty of franchisees; inalbilty of
franchisees to fund capital expenditures; heavy dapendence on information technology: the occurrence of cyber incidents or 3 deficiency in our cybersecunty;
faliure to execute on @ business continuity plan; inabiity to attract and refaln ialented empiloyees; nisks assodiated with retalf brand initlatives; fadure of our
irtemal controls; and other factors discussed from time to time i the Company's Annual and Quarterly Reports on Formes 10-K and 10-Q and' in the Company’s
ather flings with the Sacurties and Exchange Commission. The forward-fooking statements conltalned in this presentation are made as of the date hereof and
the Company assumes no obligation to update or supplement any forward-looking statements,

Non-GAAP Financial Measures

This presentation includes refenences (o the Company’s non-GAAP financial measures “adiusted net income avalable to common stockholders (adfusted £PS), "
EBITDA, " “froe cash fow, * and “segment EBITDA.” “Adjustad EPS” & computed for & given period by deducting from net income (foss) avaiiabie to comimon
stockholders for such perfad the effect of any dosure and impairment charges, any gain or lbss related to debt extinguisfiment, any intangibve asset
amortization, any non-cash interest expense, any debt modification costs, any one-time litigation seftiement charges, any general and administrative
restructuring costs, net of savings, any gain or lbss related to the dspositon of assets, and any inoome fax impact of defered faves due (o
restructuringy/refranchising incurned in such peniod. This is presented on an aggregate basis and a per share (difuted) basis, The Company defines “EBITDA" for a
oiven penod as income before income laves less intevest expense, loss on extinguisiment of del, depreciation and amortization, clesure and i
changes, non-cash stock-based cormpensation, gain/loss on dsposition of assels and other charge backs as defined by its cradit agreement. "Free cash ow” for
agwmmmdsﬂmﬂasmshmuﬂadbywwm&smmﬁﬂﬂ:mﬁmwmmwxsmmr'mmrmmw.b)
less principal payments on capital kease and financing obligations, the mandatory 1% of Term Loan principal balance repayment and capital expenditures.
“Segment EBITDA" for a given periad is defined as gross segment profit plus depreciabion and amortization as well as interest charges related to the segment.
Management utiizes ERITDA for debt covenant purpeses and free cash fow to determine the amount of cash remaining for general comporate and strategic
purposes after the recejpts from long-tenm recenvabias, and the funding of operating activities, capital expenditures and dividends, Management believes this
information is helpful to investors to determing the Company’s adbensnce to debt covenants and the Company’s cash available for these purposes. Adjusted EPS,
EBITDA, free cash fow and segment EBITDA are supplemental nom-GAAP financial measures and showld not be considered in isolation or as @ substitute for
measures of perfarmance prepaned in aocondance with United States generally accepted Sccounting principles,
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Management Introduction

Julia Stewart
Chairman and Chief Executive Officer

Tom Emrey
Chief Financial Officer
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Great franchisees. Great brands.

dine

Overview of DineEquity

Equity Applebees




Key Highlights of the DineEquity Story

"'Applebee's and IHOP are two iconic brands with #1 positions in their respective )
categories
— With more than 3,600 restaurants, DineEquity is one of the largest full-service
restaurant companies in the world
\ — Expanding our footprint through non-traditional and international development Y,

/99% franchised business model generates strong free cash flow with reduced
volatility
- Transformed asset-lite franchise business model drives strong, consistent cash flow
generation
- Dme.'?gufty has reduced its total debt by more than $1.05 billion since the end of
\_ 2007 J

" Capital allocation strategy that creates shareholder value and provides for an o
attractive dividend yield
— Paid over $57 miltion in cash dividends in 2013
— Repurchased approximately $30 million in DineEquity’s common stock in 2013

_— Outlook for capital expenditures is approximately $10 million in 2014 @ J

M} Tolddedd incluoles bogdear dedf, capfal lease obdgalions, feaming sbigatnns, comead mafunties of lng-feme debd, and' curmenl saloies of capfallvare and francing sdlgabions.

[F]  Cowspany puilance a5 of Fedvuary 26, 2014
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Key Highlights of the DineEquity Story

" Fundamental approach to brand management
- Continual innovation and evolution to ensure strong brands
— Focus on ment redesign and simplification, culinary creativity, remodels, and

. relevance to guests 5

and traffic growth
| — Since the acquisition, 90% of Applebee’s menu has been upgraded or changed: New
’1\_ menu design launched at IHOP in June 2013

 Committed and diverse franchisee base

~ As of December 31, 2013, there are 61 Applebee’s franchisees operating an
average of approximately 33 units each

— As of December 31, 2013, there are 348 IHOFP franchisees operating an average of
approximately 5 units each

B e B B

[ Strong management team with longstanding history at DineEquity and in the
restaurant industry

- CEO, Julia Stewart, is a nearly 40-year veteran of the restaurant industry and has
_ spent 15 years in the Applebee’s and IHOP systems

]

Applebees

{ Innovative new product pipeline aimed at driving positive same-restaurant sales

/

aar



Great franchisees. Great brands.

dine

DineEquity’s Strategy
]

Applebees




DineEquity’s Value Creation Strategy

DineEguity is focused on generating free cash flow

Maximize the Business

Innovate and Evolve
Strong Brands

Facilitate Franchisee
Development

Manage Costs/
Minimal CAPEX

Debt Refinancing Opportunity
Can Further Enhance
Free Cash Flow

Generate Strong
Free Cash Flow

W

Return Significant
Free Cash Flow to
Shareholders

The DineEquity story is one of strong and stable free cash flow

Applebees




Innovate and Evolve —
Fundamental Approach to Brand Management

Ag)lebees' Optimize

Development

Successful
Remodel

Program

Enhance the Menu
Innovate and Evolve

Continually Achieve Operational Excellence

Applebees




Innovate and Evolve Applebee’s — »
One of the Best Known Casual Dining Brands Applebees

Continually improving operational execution at the restaurant level
Testing new service and guest interface models
Streamlined the menu, making it easier to execute and a better experience for our guests

Emphasis on promoting unique products and value offerings
New strategies and promotions to grow sales in each day part, including lunch and Late Night
September 2013 launch of ESPN Fan Zone in Applebee's restaurants nationwide

Ranked #2 on Fast Company's 2013 annual list of Most Innovative Companies in Food
Developing exciting new campaigns, which reflect the broader changes for the brand

Menu innovation — since December 2007, 90% of the menu has been upgraded or changed
Intense focus on 18-month pipeline of new and tested menu items
Frequent new rollouts, including the November 2013 re-launch of our Spirited Cuisine menu

New remodel package with 2014 completion goal
As of December 31, 2013, approximately 70% of the domestic system has the new look

Applebee's franchisees are expected to open between 40 and 50 new restaurants in 2014, the
majority of which are expected to be opened in the U.S.""

International growth is an opportunity
Focus on countries where we cumently have a presence

{1} Socrcw Company puideecs as of Febeusny D8, 2014
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Innovate and Evolve Applebee’s — »
Menu Innovation Applebees

See You Tomorrow*"

ea ithy Refres hing \

Halos

e
Roma Pepper Steak

4

Every Day
Value

Ngﬂﬂﬂ J"'p.Pkbefs
2FORS20  2FOR$24

4
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Innovate and Evolve Applebee’s — P
Remodel Program Applebees




Innovate and Evolve IHOP -
Iconic Brand within Family Dining m

« Voice of the Guest scores reached all-time highs in December 2013
« |Improving operations to drive sustainable and positive same-restaurant sales and traffic

* Refining our markefing message and guest testimonial creative strategy
= Communicating our value proposition effectively

« Maximizing media investment through an improved buying process

« Expanding our reach through the use of digital and social media

« Creating another valuable touchpoint for our guests

» Streamlining the menu and improving usability

* Mew menu design launched in June 2013, Latest updated menu launched February 2014
« Building a pipeline of fresh offerings

« Accelerating menu innovation to create items that are unique to IHOP

= Mext evolution of the remodel program in progress

« |HOP franchisees and its area licensee are expected to develop between 40 and 50 new
restaurants in 2014, the majority of which are projected to be opened in the U.S.'"

« International growth is an opportunity
» Focus on countries where we currently have a presence

Applebees




Innovate and Evolve IHOP - Drive Excitement
Through Culinary Innovation and Advertising m

Whaole Wheat Waffle with launched in June 2013
Blueberries Combo

Simple & Fit: NEW menu design New Stuffed French Toast

E10 evertiung 153
”;. { Svenyteg ™
; preakfast:
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0 Facilitate Franchise Development

DineEguity is a 99% franchised system

DineEquity Restaurant Count

#0007 3,615 3,631
3514 3,569 i ¥
1500 - 3,320 3,400 3,464 "
3,000 o
2,500
2,000 o
1,500 o
1,000 o 2,011 1,988
! 1,465 1,598 1,609 1,701 1,842
S00 4
0 - T T T T T 1
2007 2008 2009 2010 2011 2012 2013
[ % Franchised 854% 88% 88% 91% 95% 999% 99%
Applebee’s - Franchised mIHOP - Franchised & Licensed m Applebee’s & IHOP - Company-Operated

(- IHOP’s franchised restaurant base has grown by approximately 21% since the end of 2007
= During that time, 479 Applebee's company-operated restaurants have been refranchised

Mot Ax of December 37 2003 Dinsfiquily’s compasy sesfaursnl opensions segeenl congreled of 23 Applebes’s company-oparshed mefawrants snd 11 IHOP company-opesieg mafsuraeds
Source Company's Form 10K fings
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International: An Exciting Development Opportunity

Ag)lehees

» Applebee’s has 150
franchised restaurants

internationally as of . T
124312013 ; Mt

» Expandedinto Egypt
and the Dominicarn

Republicin 2013 Ao m i B

"“’ 1 -
=3 s Y

= |HOP has 56 franchised

restaurants internationally .l#.a.n
asof 1243172013

Ao

-

= Expandedinto the Middle
East and the Philippines in
2013 . -

f\;gmm-s - m .-'H?&'bwﬁ & m

Sowrne: Company's 2013 Form 16K filng.
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Manage Costs
Track Record of Tight G&A Management

General & Administrative Expenses

(% in mithons)

$200 4 £193" Legal
$182 Settlement
$158 $160 $156 $163
150 4 $144
5 $154
$100 4
%50 o
$0 T T T T T T
2007 2008 2009 2010 2011 2012 2013

| Leveraging Shared Services model to manage costs

Souroe Company's Form 10:K Aings.
{1} Compnssd of schual IHOF GE4 Srpensns LS o EVma AZpiahes's GAA Spanses as SS0ssd i S COMpatY 'S 2007 Fomm 104K JSS oodan or-im COS!S prmanky’ mted 10 s0liona! Siock-Dasid compensaton
rigpared by e AZpibes s SIgUSEon SNd Sevarance COS!S 1of GpCySas IMTEnsied ¥ SONNEcLc with M Soquslion &5 wed as cosls maliad 1o ihe saploraion of siategic MGMEHS For SANENCING SNarBhoioer vala
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Manage Costs

2 Minimal Cap Ex — Refinancing Opportunity

= Capital expenditures of only $7 million in 2013

= Refinancing opportunity
» Current debt structure:

—$761 million in 9.5% bonds as of December 31, 2013.
Roughly $81 million make-whole as of February 28, 2014
declines by approximately $5.5 million per month

—$467 million in 3.75% Term Loan debt as of December 31,
2013

« Actively evaluating our options

Sowrce for capta! expendifures, § 5% Senor Nofes, and Senior Secued Credit Facity (Tenm Loan) Company's 2013 Form 104K fileg
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We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:

» Refranchised 479 Applebee’s company-restaurants, increasing
the Applebee’s system from 74% to 99% franchised

= Initiated a capital allocation strategy, returning significant cash to
shareholders in dividend payments and share repurchases

» Restored same-restaurant sales momentum at both brands

— Re-engineered the menu to improve sales trends and
franchisee profitability

— Improved operational execution at both Applebee’s and IHOP

Applebees




We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:

= Reduced G&A by more than 25% from $193 million* in 2007 to
approximately $144 million in 2013

— Implemented a Shared Services model to be more effective and
efficient

» Capitalized on the opportunity to reduce commaodity costs
through an independent purchasing co-op, which further

differentiates our brands and helps to mitigate commodity
inflation

Snerme: Company's Fom 10 flngs
(1) Comprired of acical IHOF Gerem! B Adeinisiradive sopenres plur pa-drma Apphebes’s Grorml £ Adwiniiiadie expeares a5 dechendin b Sompany’s 007 Eom 1K
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We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:

» Reduced total debt!! from $2.4 billion at the end of 2008 to $1.4
billion at the end of 2013

— Consolidated leverage ratio® has declined from 6.8x at the end
of 2008 to 4.8x at the end of 2013

= Generated approximately $700 million of free cash flow® since
the beginning of 2008

— Reduced capital expenditures by 78% from $32 million in 2008
to $7 million in 2013

Taceee: Company Form 00K aowf Foom 040 filiegy,
] Tobaldedd ke y og-feom deld, capdal bame shiipaficny, francing cdiigafions, comend salainy of hag-fersr debld, am comeed aaboefier of caplal bame asd fnascing shligalions.

] 7l a5 0wt i A Ciumpany's Covit

Cpaatd vt
3 Free Cash Sow defived aF Cash Fhoes foe Opevading Activiie s, ey Capltal Expendiues, pr Frisops’ fecripls fioe Mdes, Srupeest Conlmects and C8er Long-Temr Receivaddes.
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Summary: Strategy and Implementation Produces Results

Commitment to Creating and Enhancing Shareholder Value:

= Completion of the refranchising program in October 2012 resulted
in a less capital intensive business model

» At 99% franchised, the business model generates strong free
cash flow with reduced volatility

= Returned approximately $87 million of free cash flow to
shareholders in 2013 in cash dividends and share repurchases

Applebees




Summary: Strategy and Implementation Produces Results

What Lies Ahead:

= Evolve and innovate to drive consistent and sustainable positive
same-restaurant sales and traffic

» Extend the reach of DineEquity’s brands by expanding the
international footprint and developing incremental franchised
locations

= Managing the capital structure to position the Company for long-
term success — including opportunities to refinance the
Company’s debt

Applebees




Great franchisees. Great brands.

dine

Background and Historical Financial
Performance
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DineEquity Brand Overview

IHoP

Ag)lebee's

Chain Overview

Key Financials

Markets

Market Share

Highlights

Source Company's 2013 Form 10K filng
(1) Fapresens Somesic Sysiem-woe sakes
{21 Source Mafon's Restsuran News. “Top 100.° June 24, 2017 (Appisbee's rank besed on U5 sysfem- wide saies i e “casus’ gning calegony, MOP rack hased o0 U sysfem-wc esiss it (he Tamity” dinng calegony)

Equity

Founded m 1858, IHOP is an American icon

Family dining restaurant leader with differentiated brand
As of December 31, 2013, the IHOP system had:

- 1,551 US franchized and area licensed locations (96%)
- 56 international franchised locations (3%)

- 13 U.5. company-operated locations (1%)

2013 System-wide sales: $2.8 billion
2013 Franchise revenue: 5240 million

As of December 31, 2013, located in all 50 U.S. states
and in Canada, Mexico, Puerto Rico, the Dominican
Republic. the Middle East, Guatemala, the Philippines,
and St Croix, Virgin |slands

#1 amaong Family Dining Ftestaurants in the U.S.

Same-restaurant sales in-line or better than industry
trends

Pipaline of signed commitments and options from
franchisees for approximately 263 domestic and
international restaurants (as of December 31, 2013)
Improving the menu through culinary innovataon,
simplification and enhanced appeal

Founded in 1985

Leader in Grill and Bar category

As of December 31, 2013, the Applebes’s system had
- 1,838 U S franchised locations (91%)

- 150 intermational franchised locations (8%)

- 23 U.5. company-operated locations (1%)

2013 System-wide sales: $4.5 billion'"
2013 Franchise revenue: $199 million

As of December 31, 2013, located in 49 states throughout the
U.5.,15 foreign countries and Puerdo Rico

#1 among Casual Dining Restaurants in the U.S ™

Same-restaurant sales in-line or better than industry trends

Pipeline of development agreements from for approximately 124
domestic and intermational restaurants for 2014 and 2015 (as of
December 31, 2013)

Innavating the brand through operational improvements, menu
enhancements, remodels and advertising

#
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Dominant Presence Across All 50 States

Applebee’s and IHOP are powerful brands with leading positions in the Casual Dining space

m Ag}lebees

2z a2
5 2 1 g 12 1z
7 12 2 2 B 5
8 5 14 57 m 12 G 44 | (s 13 3
3 5
a 7 U 8
2] B 2 \35 e & w \5
4T 64
S 3 \’ i 5 17 A B
= M 56 37 12
42 el 26
40 20 = a 18 S w0
T L 2y |/ag:\ o8
165 20 101 18
£ 150 3 106
0

[ 1.564 domestic IHOP locations as of December 31, 2013

Sovwne - Company’s 2013 Foom 10K Mng
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Consistently Strong Financial Performance

Number of Restaurants System-Wide Sales
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