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Item 7.01. Regulation FD Disclosure.

Officers of DineEquity, Inc. will present a corporate overview at the Corporation’s 2014 Annual Meeting of Stockholders on May 28, 2014. A copy of the
presentation to be used during the Annual Meeting is attached to this Current Report on Form 8-K as Exhibit 99.1 and is also available in the “Investors”
section of the Corporation’s website at www.dineequity.com.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the Annual Meeting presentation attached to this report
as Exhibit 99.1 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or
otherwise subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange
Act of 1934, as amended, or the Securities Act of 1933, as amended.

The Annual Meeting presentation attached hereto as Exhibit 99.1 contains certain statements that may be deemed to be “forward-looking statements” within the
meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. You can identify these forward-looking
statements by words such as “may,” “will,” “should,” “expect,” “anticipate,” “believe,” “estimate,” “intend,” “plan” and other similar expressions. These
statements involve known and unknown risks, uncertainties and other factors, which may cause actual results to be materially different from those expressed
or implied in such statements. These factors include, but are not limited to: the effect of general economic conditions; the Corporation’s indebtedness; risk of
future impairment charges; trading volatility and the price of the Corporation’s common stock; the Corporation’s results in any given period differing from
guidance provided to the public; the highly competitive nature of the restaurant business; the Corporation’s business strategy failing to achieve anticipated
results; risks associated with the restaurant industry; risks associated with locations of current and future restaurants; rising costs for food commodities and
utilities; shortages or interruptions in the supply or delivery of food; ineffective marketing and guest relationship initiatives and use of social media; changing
health or dietary preferences; our engagement in business in foreign markets; harm to our brands’ reputation; litigation; third-party claims with respect to
intellectual property assets; environmental liability; liability relating to employees; failure to comply with applicable laws and regulations; failure to effectively
implement restaurant development plans; our dependence upon our franchisees; concentration of Applebee’s franchised restaurants in a limited number of
franchisees; credit risk from IHOP franchisees operating under our previous business model; termination or non-renewal of franchise agreements; franchisees
breaching their franchise agreements; insolvency proceedings involving franchisees; changes in the number and quality of franchisees; inability of franchisees
to fund capital expenditures; heavy dependence on information technology; the occurrence of cyber incidents or a deficiency in our cybersecurity; failure to
execute on a business continuity plan; inability to attract and retain talented employees; risks associated with retail brand initiatives; failure of our internal
controls; and other factors discussed from time to time in the Corporation’s Annual and Quarterly Reports on Forms 10-K and 10-Q and in the Corporation’s
other filings with the Securities and Exchange Commission. The forward-looking statements contained in Exhibit 99.1 are made as of the date of the Annual
Meeting presentation attached to such Exhibit 99.1, and the Corporation assumes no obligation to update or supplement any forward-looking statements.

2 <, 2

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

Date: May 28, 2014 DINEEQUITY, INC.

By: /s/ Bryan R. Adel

Bryan R. Adel
Senior Vice President, Legal,
General Counsel and Secretary
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Great franchisees. Great brands=>
Annual Meeting of Stockholders

May 28, 2014

© 2014 DineEquity, Inc. All rights reserved.




Disclaimer

Forward-Looking Information

Statements contained in this presentation may constitute forvard-looking staternents within the meaning of the Frivate Secunies Litigation Reform Act of 1935,

You can idantify these rward-boking satements by words such as “may, " “will " “showll * "expect,” ‘anticipate,” ‘hefiave, " ‘estimate, " ntand, " ‘plan” and
other similar expressions. These siatements invalve known and unknown risks, uncertainties and offrer factors, which may cause actual resuits to be materally

differant from those expressed or implied in such statements, These factors includs, but are not limited to: the efect of gereral economic conditions; the

Company's indebtedness; risk of future impairment charges; trading volatiity and the price of the Corpany 5 comimon stock; the Company's results in any given

period differing fom guidance provided to the public; the highly competitive nature of the restaurant business; the Company’s business strategy failing to

acliieve anticipated results; risks associated with the restaurant industry; risks associated with locations of current and fiture restawvants; rising costs for fbod
commodities and vtilites; shortages or interruptions in the supply or delivery of food; ineffective marketing and guest relationship initfatives and use of social
media; changing health or dietary praferences; our engagemernt it business i foreign markets; hamm to our brands' reputation; litgation; third-party claims with

respect o intellectual properly assets; environmeniz! lability; labilty refating to employess; Bilure o comply with aoplicable laws and reguwiations; failure to
affectivaly implement resaurant davalopment plans; our dependence upon our fFanchisess; concentration of Applabee’s fFanchised resurants in a limited
number of fanchisees; credit risk Fom THOP franchisees operating under our previous business model; terminalion or non-enewal of Fanchise agreements;

franchisees braaching thair franchise agreements; insalvency proceedings invelving franchisees; changes i the number and quality of Fanchisees; inabiity of
fFranchisees to fund capital expenditures; heavy dependence on information technology; the occurence of cyber incidents or a deficiency in our cybersecurity;

filure fo execute on a business contimuity plan; inabifity to attract and retain talented employees; risks associated with retail brand initiatives; failure of owr
internal controls; and other factors discussed from Sime fo Bme in the Company s Amnual and Quarterly Reports on Forms 10-K and 10-Q and in the Company’s
other filings with the Securities and Exchange Commission. The forward-baoking statements contained in this presentation are made as of the date hereof and
the Company assumes no obligation to update or supplemant any forward Jooking statements.

Non-GAAP Financial Measures

This presentation includes references to the Company's non-GAAP financial measures "adjusted net income available to common stockholders (adjusted £P5), "
‘EBITDA, " "frea cash fow," and ‘segment EBITDA. " "Adjusted EPS" &k computed br 3 given penod by deducting fom net income or lbss avadable o commont

stockholders r such period the effect of any clesure and impairment charges, any gain or loss refated to debt extinguishment, any intangible asset
AMortzation, any mon-cash interest expensa, any debt modification costs, ana’ any gair or foss related to the disposition of assate. This is precanted on an

aggregate basis and a per share (difuted) basis. The Company defines "EBITDA" for & given penod as income before income iaxes less interest expense, loss on

extinguishment of debt, depreciation and amortization, closure and impairment charges, non-cash stock-based compensation, gain or loss on disposition of
assets and other charge backs as defined by its credit agreement, "Free cash fow" for a given peniod is defined as cash provided by operaling activives, plus

receipts from notes and equipment contracts receivable “long-term notes receivable”), less principal payments an capital lease and fnancing obligations, the

mandatory 1% of Term Loan principal balasce repayment, and capital expenditures, Segment ESITDA" for a given period is defined as gross segment profit
plus depreciation and amortization as well as interest charges related to the segment. Management utiizes ERITDA for debt covenant purposes and free cash
fow to detarmine the amownt of cash remaining for general corporate and strategic purposes and for the raturn of cash to stockholdlers pursuant to our capital
allocation strategy, after the receipls fiom long-term receivables, and the funding of aperating activities, capital expenditures and debt service. Management
beffaves this information is helpfl fo investors to determine the Company’s adherence bo debt covenanis and the Company s cash avalable for Hrese purposes,

Adjusted EFS, EBITDA, free cash fow and sagment EBITDA are supplemental non-GAAR fnancial measures and showld not be considered in isolation or a5 3
substitule for measures of performance prepared in accordance with United States generally accepied accounting principles.




Great franchisees. Great brands

Stock Performance




Comparison of Five-Year Cumulative Total Return
DineEquity, S&P 500, and the Value Line Restaurants Index

Performance Results Through 12/31/13
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2014 Share Price Performance
DineEquity Outperformed the Restaurant Industry
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Great franchisees. Great brands>
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Overview of DineEquity

Aopibees (1198




Key Highlights of the DineEquity Story

Applebee’s and IHOP are two iconic brands with #1 positions in their respective

categories

- With more than 3,600 restaurants system-wide, DineEquity is one of the largest full-
service restaurant companies in the world

— Expanding our foolprint through non-traditional and international development

_4

/99% franchised business model generates strong free cash flow with reduced Y

volatility

- Transformed asset-lite franchise business model drives strong, consistent cash flow
generation

- DineEquity has reduced its total debt by more than $1.05 billion since the end of

(1)
\_ 2007 J

Current capital allocation strategy that creates additional shareholder value and
provides for an attractive dividend

- Paid over $57 million in cash dividends in 2013

- Repurchased approximately $30 million of DineEquity’s common stock in 2013

. 4

(1) Total getd noiuaes Dng-form dotd capdal oase ODIgRLONE, INancing GRapalions, cuTen Malrtes of ong-iemm Jidd, and cuven maturtes of capda kbese and Tnancing oolgalions




Key Highlights of the DineEquity Story

Fundamental approach to brand management )

— Continual innovation and evolution to ensure strong brands

— Focus on advertising that resonates with guests, culinary creativity, remodels, and a
strategy that further differentiates our strong brands y

Innovative new product pipeline aimed at driving positive same-restaurant sales\
and traffic growth

— Since the acquisition, 90% of Applebee’s menu has been upgraded or changed, New
IHOP menu design faunched in June 2013 with subsequent menu renovations )

~

/ Committed and diverse franchisee base

— As of December 31, 2013, there were 61 Applebee’s franchisees globally operating
an average of approximately 33 units each

— As of December 31, 2013, there were 348 IHOP franchisees globally operating an

\__ average of approximately 5 units each 4

KStrong management team with longstanding history at DineEquity and in the
restaurant industry

- DineEquity’s CEQ is a veteran of the restaurant industry and has over 16 years of
experience in the Applebee’s and IHOP systems; over 40 years in the industry Y.

-




DineEquity Has Diversified Sources of Revenue

dine

Sale of
Royalties Pancake / Franchise Financing Rental Royalties Franchise
~4.5% Waffle Fees™ Revenues Revenues ~4.0% Fees
Dry-Mix

Note: [HOP revenue sources exclude advertising fund contibutions fom fanchisess, which are recognired s revernce and a o e
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Dominant Presence Across the United States
Applebee’s and THOP are powerful brands with leading positions in their respective categories

Ag:lebee's
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1,864 domestic Applebee's locations as of March 31, 2014 J

{ 1,569 domestic [HOP locations as of March 31, 2014 ]

Sourcw: Compary's 2013 Fors 10-K and First Qoarter 2014 Form 1040 Bligs




Great franchisees. Great brands*

dineEquity

DineEquity’s Strategy




DineEquity’s Value Creation Strategy

DineEquity is focused on generating free cash flow

Maximize the Business

Innovate and Evolve
Strong Brands

Facilitate Franchisee
Development

Manage Costs/
Minimal CAPEX

Debt Refinancing Opportunity
Can Further Enhance
Free Cash Flow

Generate Strong
Free Cash Flow

Return Significant
Free Cash Flow to
Shareholders

The DineEquity story is one of strong and stable free cash flow




Innovate and Evolve Applebee’s — ®
One of the Best Known Casual Dining Brands Applebees

Continually improving operational execution at the restaurant level
Testing new service and guest interface models
Streamlining the menu, making it easier to execute and a better experience for our guests

Emphasis on promoting unique products and value offerings
New strategies and promotions to grow sales in each day part, including lunch and Late Night
September 2013 launch of ESPN Fan Zone in Applebee's restaurants nationwide

Ranked #2 on Fast Company's 2013 annual list of Most Innovative Companies in Food
Developing exciting new campaigns, which reflect the broader changes for the brand

Menu innovation - since December 2007, 90% of the menu has been upgraded or changed
Intense focus on 18-month pipeline of new and tested menu items
Frequent new rollouts, including the new grilled Vidalia® onion sirloin

New remodel package with 2014 completion goal
As of March 31, 2014, approximately 73% of the domestic system has the new look

Applebee’s franchisees are expected to open between 40 and 50 new restaurants in 2014, the
majority of which are expected to be openedin the IS

International growth is an opportunity
Focus on countries where we currently have a presence

(1} Sourte: Compiny fnancsl porimancs guidancs for facal 2014 miorated on May 1, 2014, This is mot an Efimsation or rbertian of 8y Gudancs contained homdT.




Innovate and Evolve IHOP - :
Iconic Brand within Family Dining m‘wg»g

= Voice of the Guest scores reached all-time highs in December 2013
= Improving operations to drive sustainable and positive same-restaurant sales and traffic

« Refining our marketing message and guest testimonial creative strategy
= Communicating our value proposition effectively

* Maximizing media investment threugh an improved buying process

= Expanding our reach through the use of digital and social media

Creating another valuable touchpaint for our guests

Streamlining the menu and improving usability

New menu design launched in June 2013; Latest updated menu introduced in February 2014
Building a pipeline of fresh offerings

Accelerating menu innovation to create items that are unigue fo IHOP

Next evolution of the remodel program in the test phase

* IHOP franchisees and its area licensee are expected to develop between 40 and 50 new
restaurants in 2014, the majority of which are projected to be opened in the U.8."

« International growth is an opportunity

(1) Soee Company Nancial PEriirmance JLICERGS R IEce’ 2014 eleratad on May 1, 201 TIis i Aol &0 ST o elerstion of &y QUKBIRGS eONTainsd hersin




Great franchisees. Great brands

Franchisee Development




2 Facilitate Franchise Development

DineEquity is a 99% franchised system

DineEquity Restaurant Count
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% Franchised B4% 83% 8B% 91% 95% 999% 99%
Applebee's - Franchised MIHOP - Franchised & Licensed M Applebee’s & IHOP - Company-Operated

= |HOP's franchised restaurant base has grown by approximately 21% since the end of 2007
* During that time, 479 Applebee’s company-operated restaurants have been refranchised

Nate: A3 of December 31 2013, DINSE uly'S COMGETY MSIBUTENT QOBMSNS SEQMmEnt CONSSIA OF 23 ARDIRDSE'S COMPANy-OPETANed MesIsUrants and 13 IHOP COmny-ODemied BEyants.
Souree Company's Form 704K fngs




-'E International: An Exciting Development Opportunity

= OQrganizational changes were made to further enable international
growth

* Daniel del Olmo hired as President, International in December 2013
 International operations were consolidated into one group

In 2013, we made great strides towards growing our international
presence

* International development at IHOP exceeded the prior year by
50%™

* THOP was introduced to Saudi Arabia, Kuwait, and the Philippines

» Applebee’s entered two new countries, Egypt and the Dominican
Republic

= DineEquity is uniquely positioned to offer two #1 U.S. brands to
aspiring international franchisees

(1) Soume: Company's 2013 Form 0-K Bing HOP inhernational cevekepment in 2073 nphiced ong e ICONSE GReWg.



. International: An Exciting Development Opportunity

Agiebee's

= Applebee's has 147
franchised restaurants
internationally as of
313172014

Expanded into Egypt
and the Dominican
Republic in 2013

T

» |HOP has 58 franchised
restaurants internationally
as of 3/31/2014

Expanded into the
Middle East and the
Philippines in 2013

[ Agﬂtb-:u's | m | Agp]ebce':: & m

Sowros: Company's 2013 Form 10+ and Firt Cuarter 2014 Form 100 fikngs.




Great franchisees. Great brands.
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Manage Costs
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3 Manage Costs
&7 Track Record of Tight G&A Management

General & Administrative Expenses

i$ in millons)
$200 - s193" Legal
$132 Settlement
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[ Leveraging Shared Services model to manage costs ]

Sourea COTRAT'S Form 104 Mngs
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Manage Costs

2’ Minimal Cap Expenditures — Debt Refinancing Opportunity

= Capital expenditures are expected to be approximately $10 million
in 2014®

= Debt refinancing opportunity
« Current debt structure®@;

—$761 million in 9.5% fixed interest rate bonds as of March 31,
2014

—$466 million in 3.75% variable interest Term Loan debt as of
March 31, 2014

—The Company anticipates refinancing some or all of its long-
term debt in 2014 if conditions are favorable

(1} Sourcw Covnpary iruancial pev@vriancs podiaoce for face! 2004 eafersded an Llay T, 2074 T @ ool an alfrsdon o mdasiin of s guidsocs conlaided femair
12} Sewren for §.5% Senkor Wefas and Saoior See g Coaak Factiy [Tem Lean) Comaany s Firs! Quartar 200 Form 160 fing,




Great franchisees. Great brands

dineEquity

First Quarter 2014 Financial Results




First Quarter 2014 Highlights

[ Successes ] [ Opportunities ]
* |[HOP continues robust performance »= Same-restaurant sales at
with 3.9% increase in Q1 same- Applebee’s decreased 0.5% in Q1

restaurant sales. Marks 4th

. s = We need to continue to work to drive
consecutive quarter of positive sales

profitable and sustainable traffic and
» Generated Free Cash Flow of $50.3 sales!

million, of which 58% was returned to

shareholders:

- Paid a $0.75 first quarter 2014
dividend (~$14.3 million)

- Repurchased ~ $15.0 million
worth of DineEquity’s common
stock during the quarter

* Adjusted EPS of $1.26 exceeded the
consensus of $1.14




Great franchisees. Great brands~
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Our Strategy Produces Results




We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:

= Refranchised 479 Applebee’s company-restaurants, increasing
the Applebee’s system from 74% to 99% franchised

= Initiated a capital allocation strategy in 2013, returning
significant cash to shareholders in the form of dividend payments
and share repurchases

» Restored same-restaurant sales momentum at both brands

— Re-engineered the menu to improve sales trends and
franchisee profitability

— Improved operational execution at both Applebee’s and IHOP




We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:

= Reduced G&A by more than 25% from $193 million® in 2007 to
approximately $144 million in 2013

— Implemented a Shared Services model to be more effective and
efficient

= Capitalized on the opportunity to reduce commodity costs
through an independent purchasing co-op, which further
differentiates our brands and helps to mitigate commodity
inflation




We Have Delivered What We Promised

Since acquiring Applebee’s in November 2007, DineEquity has:
= Reduced total debt® from $2.4 billion at the end of 2008 to $1.4
billion at the end of 2013

— Consolidated leverage ratio'® has declined from 6.8x at the end
of 2008 to 4.8x at the end of 2013

= Generated approximately $722 million of free cash flow since
the beginning of 2008
— Reduced capital expenditures by 78% from $32 million in 2008
to $7 million in 2013




Summary: Strategy and Implementation Produces Results

What Lies Ahead:

= Evolve and innovate to drive consistent and sustainable positive
same-restaurant sales and traffic

= Extend the reach of DineEquity’s brands by expanding the
international footprint and developing incremental franchised
locations

= Managing the capital structure to position the Company for long-
term success — including opportunities to refinance the Company’s
debt

= Details on our capital allocation strateqgy after completion of the
debt refinancing
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